
THE FABULOUS FOUR
Hundreds of liues across Cape Cod haue
benefited from four dedicated men committed
to the well-being of their communities.

lT MAY SEEM overwhelmingly impossible for one person to make an impact on a
life, yet within our own communities, four men's hearts were touched enough to help
fellow Cape Codders in need. Their creativity in fundraising is unbridled, their love
for their coastal communities is infinite, and their passion is conragious. Think one
person can't make a difference? These men prove otherwise.

DEWITT DAV[:
R A C I N G  F O R  C H I I - D R E N

orn on Cape Cod to

a family that prided

itself  on giving back to

its community, De'Witt

Davenport is fol lowing in his family's

footsteps as the leader of Davenport

Companies, which employs more rhan

1,300 people at more than a dozen

companies throughout New England.

Although Davenport spenr his school

years off Cape and began his career as a

public accountant, the pul l  of the t ides

was too strong to keep him away and he

returned to join the family business in

the 90s. After a teambuilding evenr ar F-

1 Boston, where he and his co-workers

were rac ing around the t rack,

Davenport thought i t  would be fun way

to give back to the communiry he loved

and created the Cape's most unique

fundraising efforts, the Seaside LeMans.

"Philanthropy has been an integral

part of my family and i t  started before

my fami ly  founded the Davenporr

Cornpanies ir-r 1956," says Davenport.
"Part of our legacy is to give back to the

communi ty .  Char i tab le  fundra is ing

through the Seas ide LeMans is  the
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process of understanding what we have,

what we need and whart we i lppreciate."

Unfor tunate ly ,  Davenpor t 's  debut

LeMans was scheduled for Septen-rber

15,  2001,  jus t  for - r r  days af ter  one of

our natiotr 's dzrrkest moments. Rather

than cancel the eveltt ,  Datvenport knew

pull ing the communiry rogether was

never more important than that t i rne.
" ln  l ight  o f  the ser iousness of  the ter -

ror is t  a t tacks,  we dec ided that  the un i ty

for  the communi ty  was cr i t ica l , "  says

Davenport,  recarl l ing the f irst Le Mans,

wh i ch  ra i sed  $120 ,000 .

The event ,  which t : rkes p lace on the

st reets  o f  Mashpee Commons,  fea-

tL l r es  re l ay  re l ce rs  f r om co rpo ra te

sponso rs  l i ke  Cape  Cod  5  Cen rs  Bank

a n d  G l e n  B u i l d e r s  &  A s s o c i a r e s ,

where bus inessmen i rnd women l i te r -

a l l y  c h a n g e  g e a r s  t o  c l i m b  i n r o

Formul : r  One-s ty le  go-car ts ,  dressed

head- to- toe in  re lce a t t i re .  Er - rsur ing

100  pe rcen t  o f  a l l  dona t i ons  ra i sed

goes to  char i ty ,  Darvenpor t  Companies

and F1 Boston,  who sr - rpp l ies  the vehi -

c les ,  rnechanics ,  t rz rcks and race man-

agement ,  cover  a l l  costs .

"The LeMans creates a fun way to

fr"rnd raise," says Davenport of the

evenr  that  has now ra ised $2.4 mi l l ion

fo r  cha r i t i es  such  as  A l zhe imer ' s

Services of Cape Cod & the Islands,

Hospice & Pall iat ive Care of Cape

Cod, Independence House and Marine

Corps Toys for Tots.

The Davenpor t  Companies '  board

of  d i rectors  and execut ive d i recror

and Seas ide LeMar ls  event  commir ree

spend 12 days each year  ident i fy ing

the race benef ic iar ies ' ,  which fa l l  in to

one of  three categor ies :  hea l th  and

human serv ices,  soc ia l  serv ices and

chi ldren.  Wi th  so many organizat ions

so l ic i t ing donat ions,  a  due-d i l igence

process to  approaching goals  is  fo l -

lowed and ar f ter  reaching unanimous

agreement  on the organizat ion,  funds

a re  d i s t r i bu ted .

Davenport hopes his dedication to his

community sets an example for future

generat ions o f  Davenpor ts  say ing,
"With an 80 to 90 percent parr icipant

return rate and the generosity of our

sponsors we're able to make signif icant

donatiorrs to Cape Codders in need."
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BILL MURPHY:
B I K I N G  F O R  H I S  C O M M U N I T Y

Formerly a workaholic, J. Wil l iam (Bil l) Murphy

remembers the d^y he chucked it all to move to the

Cape, It was after a year he logged nea rly a quarter of

a mil l ion miles in arr travel. "I decided that was

enough. I resigned and bought and ran a pack age store

in Sagamorer" he reflects.

The slower pace and better quality of life got MurphS an avid biker, back on the
pavement, logging between 30 to 50 miles on his bicycle every morning. One summer
in199L, after Murphy and friends decided they would bike to Provincetown, meet a
friend with a boat and sail home, he had an epiphany. "I had been looking for a way
to memoralize my father, who had passed of cancer in 1983. After we biked and boat-
ed our way around the Cape, it struck me that this was the perfect opportunity to
blend fun with fundraising."

The next year, he launched The Last Gasp, a bicycle ride from Sandwich to
Provincetown that ends with a cruise back to Sandwich across the Bay. The first year,
47 people took part in the fundraiser, raising $3,750. By 2008, the event has raised

$3 million, with half of that raised within the past six years alone and proceeds ben-
efiting children, the homeless, the community, medicine and culturaVarts.

"Our events fall under our parent organization, Cape Cod Charitable FunRaisers.
Our objective is to design, organize and implement special events for the benefit of
other non-profit organizations headquartered on the Cape and Islands," he says.

The Last Gasp now attracts some 300 participants for the 62-mlle ride along
Route 64'. The average ride time is about four hours, and then is followed by an
hour-long cruise across Cape Cod Bay followed by ^ traditional Cape Cod
Clambake with all the fixin's.

Although successful, The Last Gasp did not remain Murphy's only venture. Seeing
the number of people interested in helping a good cause while having a good time, he
developed two more fundraising events: Roll the Rock and the Spectacle of Trees.

"The three events represent a Trinity of Seasonality. The Last Gasp is held in the
summer, Roll the Rock is a springtime bowling event comprised of 40 corporate
teams competing, and the Spectacle of Trees is a Winter Christmas tree-decorating
event. 

'We 
handle all the event set up and facets of marketing, promotion, organi-

zation and orchestration so that 98 percent of the participants' efforts are on
fundraising. Ife are blessed with a true partnership on all fronts," says Murphy,
adding, "'We have fun, we stay fit and we help Cape Codders in need. I think that
of all the accomplishments I 've had in my life, The Last Gasp would probably
make my dad the most proud."



BOB MURRAY:
\ f l A L K I N G  F O R  H O U S I N G

"As a child, we used to spend summers at our family cottage in

Rexhame, which is part of Marshfield on the South Shore, " says Bob

Murray while taking a break during walking legs of the 2009

Housing for Love 
'Walk, 

the six-day walk from Provincetown to

Falmouth he founded in 1993. "It was a wonderful childhood at the

beach, very different from my home town of Arlington, Mass., and I

absolutely loved that place. \When I was 13, my

father pledged the house in a business deal that

went bust and he lost the house. I  was crushed. I

realized the difference between a house and a

home, and how important a home is to a family.

The bad t imes are manageable i f  tackled from the

security of a home, and the sweet t imes, well ,

they're simply sweeter."

After a l i fe- long career as a pharmacist and

owner of a str ing of North Shore pharmacies,

Murray ret ired to Famouth in 1987, looking to

reconnect with the pleasurable feel ings of the

beach and the saltwater he enjoyed in his youth.

Never forgetting how it felt to lose a home, he

began working with local groups that focused on

issues surrounding homelessness and stumbled on

an idea: the cheapest way to reduce homelessness

is to prevent it.

"One doesn ' t  p lan to  be homeless, "  says

Murray "but sometimes i t  just happens. The lead-

ing reasons are job loss, i l lness or death of the pri-

mary income generator. More common these days

are elderly folks wait ing for publ ic-provided eld-

erly housing to open up."

Dedicating his new-found free t ime to help raise

money for housing, Murray decided a walk would

be the perfect motivator. "'Walking is something

everyone can do, which makes an event fun. And

the moderate elevations on Cape Cod combined

with scenic and historical views is motivating."

The first Housing with Love 
'IWalk 

began in

1993,  generat ing $28,000.  By 2008,  Murray 's

1O4-mile walk from Provincetown to Falmouth

through al l  15 Cape Cod towns generated just

over $300,000. This summer, Murray's walk

included nearly 400 part icipants and was set to

ecl ipse that record and hit  $350,000.

" I 'm 70 years  young,  so we break the walk

in to  manageable sect ions.  Par t ic ipants  wi l l  come

for the day, walk the designated stretch, and

then head home unt i l  the fo l lowing morn ing. 'We

have a t remendous amount  o f  fun a long the

wayr"  he says.

The event, which collects funds budgeted for

temporary housing in hotels and other associated

relocation expenses, are channeled through 12

part icipating agencies to individuals in need of

assistance. The series of dai ly legs are walked by

groups of volunteers from the Cape-wide agencies

including Orleans' Homeless Not Hopeless to

Hyannis '  Champ Homes and Falmouth 's

Homeless Prevention Program, with corporate

sponsors l ike Cape Cod Five Cents Bank, which

has sponsored al l  17 walks, and new sponsor

Cape Air,  also dedicating both t ime and money

along the way.

"Housing for Love Walk donations in the form

of addit ional monthly income helps folks stay in

their homes unti l  publ ic housing becomes avai l-

able," says Murray. "Over the years we've helped

a lot of folks, and we' l l  be r ight back at i t  next

year helping more."
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"Thelirst
6ighboi

and it

E.J.  JAXTIMER:
F I S H I N G  F O R  C A N C E R  F U N D S

bind, and children are our future."

Jaxtimer knew he didn't want to let more friends go
without a fight, but it wasn't until sisters Susan
Foodwin and Harriet Sesen approached him to
finance cancer fundraising efforts that the lightbulb
went off. Approached for being a successful business-
man (he is well-known Cape-wide for his custom
homebuilding and remodeling business based in
Hyannis, E.J. Jaxtimer, Builder, Inc.), Jaxtimer decid-
ed to put the "fun" in fundraising and launched a
fishing tournament.

"'S7hat better way to add to a charity event on Cape
Cod than through a fishing tournament?" says the pas-
sionate fisherman, who called on his equally successful
friends to initiate the tournament in 1993. The first
tournament featured only eight boats, but the fisherman
had a ball and raised $20,000.

Held at Natuicus Marina in Osterville, owned by
friend Bill Koch, who donates the marina for the event,
word spread about the tournament, with leisure fisher-
man wanting to enjoy the spirit of competition for a
good cause. Named for their fellow Osterville friend,
resident and former Red Sox standout and manager dur-
ing the 1930s and 1940s, the annual Joe Cronin Fishing
Tournament peaked with 71 boats in 2003, pushing

Jaxtimer to cap the number of boats at 55. "And we've
been at full capacity most years since," he adds.

In 2008, the tournament raised and donated more
than $300,000 to the Dana Farber Cancer Institute in
Boston. "Our objective is to create a "Life Raft" for
families with members receiving cancer treatment. A
Life Raft is a financial donation thar covers some of
the bills surrounding medical visits and treatments.
Uncovered medical expenses, meals and lodging while
on overnight hospital visits, gas, parking, you name

ost to cancer was my good friend and Osterville
ress Lee Remickr" recalls E.J. Jaxtimer. "It was in 1991

de me reflect on what life is really about. For me it has always
familS friends and children. Family and friends are the ties that

it. Our goal is to help families focus on what is impor-
tant: getting their patient well by beating cancer,"
says Jaxtimer.

Jordan Leandre, a teenager receiving ongoing cancer
treatment at Dana Farber, has attended the tournament
every year for the last five years, including last year's
event, where he watched from a wheelchair, weak from
cancer treatment. Last week, Jaxtimer received an e-
mail from the boy's father, announcing that Jordan
recently pitched his first baseball game. "To me," says

Jaxtimer, "that's what it's all about." l
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